| Energize & Empower | (,\}\_/r/)
THEWOMEN'’S JOURNALS MARKETING EVENT

85 ATTENDEES CREATE PARTNERING RELATIONSHIPS AND LEARN HOWTO IGNITETHEIR COMMUNICATIONS.

“ENGERGIZE, EMPOWER, AND INSPIRE” was the theme for
the event. We had 78 out of 85 attendees who completed the
surveys and walked away with nearly $3,000 in prize donations.

THANK-YOU ALL FOR YOUR CONTRIBUTIONS AND PARTICIPATION.
Survey Results by 78 respondents

Ratings Poor Good Excellent
Results | 2 3 4 5
Overall Seminar 0 0 4 22 45
Speaker 0 0 I 12 59
Cost 0 I 6 18 46
Facility 0 0 3 24 45
Value of Information 0 0 I 20 51

Would you attend another Women’s Journal Work-
shop? Yes—78 No-0

What topics would you want to learn about at future
events?
Organizing by Your Personal Style — 34
Understanding the Women’s Market — 37
Understanding Your Leadership Style — 32
Life Balance — 29

Top Answers:

What did you find the most valuable?
I. The speech outline, effectively utilizing, Intro, Body and
Conclusion — 17
2.“10” Rules and Tips on How to Practice and Prepare — 3
3. How to Stand Out - 2

What did you find least valuable?
I.More time for networking/exchange — 3

Quotes from survey sheets:

“l really did walk away with more information than |
thought | would”

“It challenged me to think.”

“The workshop and all of the tips gave me the con-
fidence that the next time | speak | know | will be
much improved.”

“Not only can | use what | learned in my professional
life but | can use it in my personal life.”

“We left with actual tools. Real things we can imple-
ment.”

“The very best thing was the speaker. Leslie Ungar not
only shared great information but exemplified what
she was teaching”

“Great, useful tips on how to be more prepared, more
effective and stand out.”

“Leslie was great at using the audience to help support
her points.”

“Now | know all the mistakes I've been making when
| speak”

“It was all very valuable.”
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